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Retailing plays a very important role in the modern economy and society, which 
can not only control the market, but also dominate production and effect finance. Thus, 
it is an important source of growth of the world, especially the ASEAN. 
Transnational operating of retail enterprises can be dated from the 1970s. After 
the three times' retailing revolution, it reached a climax during the 1990s. In the wave 
of economic globalization, Transnational operating arming at overseas markets has 
become an very important way to create economies of scale and to develop to a higher 
level for the future retail enterprises. While, opening up the retail economies has 
increasingly become the forefront of the subject of open economy. 
The international marketing of retail companies was most obvious in Europe, 
North America and East Asia. Benefited from the national economic development, 
abundant labor resources and reserves, as well as the aggressively opening up policies 
in the retailing, the retail enterprises in ASEAN 5 (Singapore, Malaysia, Thailand, 
Indonesia, Vietnam) gradually distinguished themselves from the international 
retailers. On the one hand, foreign retailers have invested in the retail market of 
ASENA 5, and drove the rapid development of national retailing, each with a distinct 
identity. On the other hand, local retailers in ASEAN 5 begin to carry out international 
exploration, after learning the advanced technology and management from foreign 
international retailers. In the rescue, they found suitable market positioning for their 
future development. 
At present, the Chinese market is stable. It has become the focus of attention of 
international retailers for its good condition in polity、economic environment, and the 
huge consumption potential, especially the opening up of retail market in 12th 2004, 
according to the agreement between China and WTO. China and ASEAN 5 has 
similar issues in retail development: not only to achieve economies of scale to 
compete with foreign retailers, but also carry out international management 















This article will focus on the development、motivations and impact of the retail 
opening in ASEAN 5, combined with the prospect of retail development, trends and 
their investment in ASEAN 5 to discuss the retail openness in china, and to make 
some suggestions in the co-operation of retailing between China and ASEAN 5. 
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额达到 9，785 亿美元，比 2005 年增长了 10.2%，占全球零售 250 强的总销售额
的 30.1%。相比之下，亚太地区零售力量显得十分薄弱。整个亚太地区（除日本
之外）的零售企业进入 250 强的只有 11 家，其中台湾 1 家，中国大陆 4 家，中






























































































                                                        
① Dunning, John H. Toward and eclectic theory of international production: some empirical tests［M］Journal of 
International Bussiness Studies, 1988 (11): P 9-31. 
② Dawson，J. The internationalization of retailing ［A］. in Bromley,  RDF and Thomas,  C.J. (Eds.) 
Retailchange: contemporary issues ［C］. London: UCL Press, 1993. 




































Kent 和 Ogenyi Omar,（2003）将国际化的推动和拉动因素归纳为国内条件、竞争
状况、市场规模和饱和度等几个方面，详细内容见表 1-1： 
 
                                                        
①许英杰．零售创新：7-ELEVEN 成功之秘[M]．北京：经济管理出版社，2005． 
② Hollander,S. Multinational retailing［M］. East Lansing，MI: Michigan State University Press, 1970. 
③ Kacker, M.P. Transatlantic trends in retailing: takeovers and flow of know-how［M］. London: Quorum, 1985. 
④ Treadgold, A. Retailing without frontiers［J］. Retail and Distribution Management, 1988, 16(6): P31-37. 
⑤ Williams, D. Motives for retailer internationalization: their impact, structure and implications［J］. Journal of 













第一章  导论 
 
 5

































                                                        
①Vernon, R. International investment and international trade in the product life cycle［M］.Quality Journal of 
economics, 1966: p109-207. 
②Hayter, R. The Dynamics of Industrial Location: The Factory, the Firm, and the Production System























































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
